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Summary Statement

A marketing major with a creative mind. Reliable, hardworking, and a dedicated team player who works well under pressure and with minimum supervision. Highly proficient in Adobe Photoshop, Adobe Flash, Microsoft Word, Excel, and PowerPoint.
Summary of Qualifications

· Experienced in Adobe Photoshop & Flash.
· Strong knowledge in social networking sites, such as Facebook and Twitter.
· Quality writing and communication skills.
· Coachable, competitive spirit.
Education

Bachelor's in Marketing: Advertisement & Promotion, Pace University, New York, NY 2010-2014
Advertising & Promotion – Spring 2013
· Facebook Campaign
· Developed an mock advertisement campaign for Facebook

· User Generated content

· Researched how user generated content affects sports teams

· Understanding the strategies of advertising campaigns

Consumer Behavior - Spring 2013
· Understanding consumer buying intentions

· Motivating positive customer interactions
Media Planning & Buying - Spring 2014
· Created a mock Media plan for Panera

· Learned about the effects of different media options
Internship
Interactive and Direct Marketing Lab, Pace University
Spring 2013

Intern
· Help clients expand their name by improving their social networking sites
· Developed Facebook and Twitter pages, as well as their main website, for the client
Lubin Social Media Team, Pace University
2012 - 2013

Member

· Created advertisements and banners on Photoshop

· Made web videos for YouTube and Facebook page

· Utilized the importance of Social Media in Marketing to increase brand development
Balls Vodka, Social Media/Graphic Designer Intern



       Summer 2013
· Managed social media pages
· Created tons of graphics for various events, promotions, and menus
· Used Excel to manage email lists
Skills
· Microsoft Office (Word, Excel, Power point)
· Adobe Flash (CS6), Photoshop (CS6) 

· Comfortable with social networking sites (Facebook, Twitter, etc.)

· Able to work with Mac or PC

Courses
· Advertising & Promotion
· Consumer Behavior
· Digital Design I & II

· Macro & Microeconomics

· Advanced Marketing Management

· Media Planning & Buying

· Strategic Internet Marketing

